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About Us  



Fresh produce from agricultural surplus 
is projected to be the biggest driver of 
growth of emergency food nationally  

Food Source  2010-2015 

Produce +17% 

Purchase +3% 

Retail Food Rescue  +12% 

Manufacturer (3%) 

Federal gov’t (4%) 

Second Harvest Heartland  
Food Sources (2014) 

Donations from  
local and national 
manufacturers and 
distributors 
         26.87% 

Government  
programs,  
14.39% 

Purchased  
for resale, 
15.33%  

Retail food rescue,  
35.69% 

Food Drives, 0.72% 

Produce 7%  

Source: Feeding America  
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16% 

47% 

33% 

3% 

% of Respondents

Firm policy

General guidelines

No guidelines but
interested

Healthier food not
a big concern.

Health Oriented 

N=180 

Q28: Which item below best describes how the nutritional value of products guides your organization’s food choices?  
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Categories Examples 

Fresh Fruits and Vegetables Fresh fruits and vegetables, frozen fruits and 
vegetables 

Processed Fruits and 
Vegetables 

Canned fruits and vegetables,  

Whole Grains 
First ingredient must be a whole 
grain 

Oatmeal, brown rice, quinoa, whole grain bread  
and pasta 

Non-whole grains Bread, pasta, cereal, lefse, cereal, tortilla 

Beverages Fruit juice, tea, Frappuccino, sparkling water, 
yogurt beverages 

Desserts and Snacks Doughnuts, cookies, candy, chips, granola bars 

Dairy Milk, butter, sour cream, cheese 

Vegetable Protein Nuts, beans, chickpeas, tofu, lentils, hummus 

Meat, Poultry, Fish and 
Eggs 

Chicken, turkey, fish, canned fish, ham  



Categories Examples 

High Processed Meat Hot Dog, Salami, Lunch Meat, Bacon 

Mixed Meals and Sides Soups, Hamburger Helper, Broth, 
French Toast, Vegetables with Sauce 

Condiments, Baking and 
Cooking needs 

Ketchup, Mustard, Pancake Mix, 
Cookie Mix, Sauces 

Water 

Baby Food Any product intended for use for a 
baby  



•

–

•
–

–

•
–

–

–



• Most UNC categories 
collapsed 
• Simplifies coding 
• Increases statistical 

correlation  
 

• Increased specificity with 
split of grains and meats 
• whole vs. non-whole 
• non vs. high processed 
  

• Aligned to food shelf tool 
codes 

                                                   UNC alignment with HITT for Health Food Categories  9.13.16 

FAST Categories  

1. Fresh Fruits and Vegetables 

(includes frozen unsweetened)  

2. Processed Fruits and Vegetables  

 

3. Whole grains  

4. Non-whole grains  

 

 

 

 

5. Beverages  

 

6. Dessert/Snacks 

 

9. Dairy 

 

10. Vegetable Protein 

11. Meat 

 

12. High Processed Meat 

13. Mixed Meals and Side dishes 

 

14. Baking and Condiments 

17. Baby Food 

 

16. Water 

 

 

 

 

 

 

 

 

 

 

 

UNC Codes 

Fresh fruits and vegetables 

Fruit: Canned and Frozen 

Vegetables: canned and frozen 

 

Bread and Bakery 

Cereal: Hot and Cold 

Dough 

Grain: flour, corn meal, matzo meal 

Pasta: Macaroni, spaghetti, noodles 

Rice 

Beverage 

Juice: 100% fruit or vegetable 

 

Dessert  

Snack food/cookies 

Dairy  

 

Non-Dairy Dairy Substitute 

Protein – non meat 

Meats/fish/poultry 

 

Complete meal/Entrée Soup 

 

Spice/condiment/sauce 

Dressing: Salad dressing, mayonnaise 

 

Baby Food/Formula 

Nutritional aid: Drinks, vitamins, diet 

supplements 

 

Categories being sorted: 

-Mixed and assorted food 

-Salvage 

 

 

Sort out 

frozen using 

product 

group code 

Can collapse, 

but pull out 

whole grains 

Separate high processed 

meat. Eggs in protein – non 

meat in UNC 

Ice cream in dairy 

not dessert? 

Pull out water 
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Examples : 
• Processed fruits and vegetables,  
• whole grains/non-whole grains 
• Beverages 
• desserts and snacks,  
• Dairy 
•  vegetable protein 
• meat, poultry, fish and eggs 
• high processed meats,  
• baking and cooking, baby food 
 



Results 
 

Miscellaneous Pallets 

Public (n=5) Retail (n=6) 

Fresh F & V 0.0% 0.0% 

Processed  F& V 7.5% 4.3% 

Whole Grains 2.5% 6.1% 

Non-whole grains 10.4% 3.3% 

Beverages 10.2% 29.4% 

Desserts and Snacks 34.0% 29.7% 

Dairy 0.1% 0.6% 

Vegetable protein 4.7% 2.4% 

Meat, poultry, fish and eggs 1.2% 1.0% 

High processed meat 0.2% 0.2% 

Mixed meals and side dishes 9.9% 6.5% 

Baking, condiments and 

cooking 8.4% 9.7% 

Baby food 2.9% 0.9% 

Non-Food Items 1.9% 1.8% 
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Examples : 
• Processed fruits and vegetables,  
• whole grains/non-whole grains 
• Beverages 
• desserts and snacks,  
• Dairy 
•  vegetable protein 
• meat, poultry, fish and eggs 
• high processed meats,  
• baking and cooking, baby food 
 



Results 
Food Shelf Retail  

(n =4) 

Fresh F & V 28.8% 

Processed  F& V 2.8% 

Whole Grains 6.3% 

Non-whole grains 11.9% 

Beverages 6.3% 

Desserts and Snacks 7.7% 

Dairy 15.3% 

Vegetable protein 1.2% 

Meat, poultry, fish and eggs 4.2% 

High processed meat 5.6% 

Mixed meals and side dishes 8.0% 

Baking, condiments and cooking 1.6% 

Baby food 0.0% 

Non-Food Items - 
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Examples : 
• Processed fruits and vegetables,  
• whole grains/non-whole grains 
• Beverages 
• desserts and snacks,  
• Dairy 
•  vegetable protein 
• meat, poultry, fish and eggs 
• high processed meats,  
• baking and cooking, baby food 
 



Results 
 

Agency Shopping, Dry (n=2) 

Fresh F & V 0% 

Processed  F& V 8.4% 

Whole Grains 14.1% 

Non-whole grains 4.4% 

Beverages 14.6% 

Desserts and Snacks 43.9% 

Dairy 0% 

Vegetable protein 0.5% 

Meat, poultry, fish and eggs 0% 

High processed meat 0% 

Mixed meals and side dishes 6.0% 

Baking, condiments and cooking 8.2% 

Baby food 0% 

Non-Food Items - 
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Bread Boxes (n=43) 

Whole Grains 
18.0% 

Non-whole grains 
82.0% 



Miscellaneous Donations Food Shelf 

Retail  

(n =4) 

Agency 

Shopping, Dry 

(n=2) 

Bread 

Boxes 

(n=43) Public (n=5) Retail (n=6) 

Fresh F & V 0.0% 0.0% 

28.8% 0% - 

  

Processed  F& V 7.5% 4.3% 2.8% 8.4% - 

Whole Grains 2.5% 6.1% 6.3% 14.1% 18.0% 

Non-whole grains 10.4% 3.3% 11.9% 4.4% 82.0% 

Beverages 10.2% 29.4% 6.3% 14.6% - 

Desserts and Snacks 34.0% 29.7% 7.7% 43.9% - 

Dairy 0.1% 0.6% 15.3% 0% - 

Vegetable protein 4.7% 2.4% 1.2% 0.5% - 

Meat, poultry, fish and eggs 1.2% 1.0% 4.2% 0% - 

High processed meat 0.2% 0.2% 5.6% 0% - 

Mixed meals and side dishes 9.9% 6.5% 

8.0% 6.0% - 

Baking, condiments and cooking 8.4% 9.7% 

1.6% 8.2% - 

Baby food 2.9% 0.9% 0.0% 0% - 

Non-Food Items 1.9% 1.8% - - - 
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Category Description Pounds Percent of Food

1 Fresh fruits & vegetables 18909361.3 38.6%

2 Processed fruits & vegetables 3474319 7.1%

3 Whole grains 1647238 3.4%

4 Non-whole grains 3638089 7.4%

5 Beverages 3931208 8.0%

6 Dessert and snacks 3326434 6.8%

7 Dairy 6000130 12.3%

8 Vegetable protein 993809 2.0%

9 Meat, poultry, fish & eggs 2101323.577 4.3%

10 High processed meat 1013691.714 2.1%

11 Mixed meals & side dishes 2192966.533 4.5%

12 Condiments, baking, and cooking needs 1664307.566 3.4%

13 Baby food 37447 0.1%

Scorable Pounds 48,930,324.7 100.0%

14 Water 50687.04011

Total Pounds 48,981,011.7Public Donation, Retail Rescue, TFG order, SHH order 4/1/2016 - 2/8/2017

Source(s) SHH order Date 10/1/2015 - 12/1/2016

F A S T
Food Assortment Scoring Tool

This tool was developed through funding from The Target 

Foundation and a collaboration between The Food Group, 

University of Minnesota, and Second Harvest Heartland.

Food Shelf Name

61.05

0 10 20 30 40 50 60 70 80 90 100

FAST Score:

46%

3%6%
12%

8%
2%

23%

Share of Total Pounds

Fruit & vegetables

Whole grain

Meat, poultry fish and eggs

Dairy

Non whole grain

High processed meat

Other

60.1 60.1

59.5

10/1/2016 11/1/2016 12/1/2016

SCORES OVER TIME

New OrderNew SourceView Report Save OrderSave Order
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